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A Study on “Change” — the Keyword of the U.S. Presidential Campaign in 2008
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Abstract

The election campaign of Democratic presidential candidates in 2008 was characterized by the term
“change” in particular. The political, military and economic stalemates in 2008 originated in the United
States allured American people, business world and politicians to hope for change, the need for change.
The confrontation of Senator Barack Obama against Senator Hillary Clinton started in January: Obama
made a slogan of “change we can believe in,” and Clinton spoke of “change you can count on.” Obama's
audience chanted “Yes, we can,” while Clinton's supporters chorused “Yes, she can!” Clinton said, “It's
not enough to say Yes we can. We have to say how we can.” Then echoed “We will change. Change we
willl" in the meetings for Clinton.

The point was “Who's more electable?” At first, attention was directed to the choice of the first-ever
black president or woman president. Soon Obama attracted new voters of the younger generation calling
for a “generational change.” He raised a huge amount of funds donated on the Internet. Ex-First Lady
Hillary was regarded as part of the established political culture of Washington. She yet survived towards
the end of June with the support of middle-class white workers and black people who backed former
President Bill Clinton. The final decision of many superdelegates went to Obama. They concluded that
Democrats needed the support of black people in order to get back the presidency in eight years since
2000. His oratory style similar to John F. Kennedy's in 1960 helped to make his image of “youth” and
“change” work to realize the 160 years' dream of Abraham Lincoln’s Emancipation Proclamation.

In this paper, I will illustrate collocations of “change” in descriptions of Obama'’s speech or movements
as well as commentaries or opinions on his activities carried in The New York Times since his first usage
of “change” in 2004, which was not used in the vague, abstract meaning. By doing so I intend to exam-

ine the contents or fields of “change” and quality or degree of “change” in what he advocated.
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Table 1. Develoment in usage of “change “ in Obama's campaign (from July, 2004 to November 12, 2008)

dais i “change ” as noun “change” as verb
noun_ w/adj. or noun noun w/noun or prep. noun verb w/ noun verb w/noun or noun phrase
July, 2004 change the state’s troubled death row
change black political oratory
Aug, 2004 |generational change
Oct., 2006 change the party
Nov., 2006 |pushing bigger change
Jan., 2007 |pushing stronger changes as an agent of change change the subject
climate—change |egislation change the contours of the Dem.
Landscape
change the tone of our politics
Apr., 2007 |he's for change
a sharp change for a man
May, 2007 prophetic voice for change
Jun,, 2007 |Change come from the bottom
Jul,, “2007 (declined to) change a West Coast
Aug., 2007 the mantra of change Obama does represent change change things immediately
“candidate of change” bring change in Washington
as an agent of change
part of the change
Sep., 2007 the candidate of change
Oct., 2007 Obama represents change
Nov., 2007 |the most striking change in “changes in behavior” change the dynamic of the race
the identity of the Dem. Party change in the identity of the Dem. Party the need to change America's image
Change is just a word the need for change change who I am
a huge cultural change
Dec., 2007 |“change” (more profound) agent of change speak of change
as an avatar of change bring change to Washington change American foreign policy
“Stand for change” tour
2008
Jan. 1 an Obama-esque change agent x2 change the course
Jan. 3 talk about change
Jan. 4 huge change our time for change has come (voters) look for change change the course of history and
ready for a change the world
his promises of change
Jan. 5 profound change (O's) message of hope, healing and change*|cry for change (O will) change America
the “change ” mantra x3 all the talk of change (voters) wanted change x2
Q's hopeful call for change achieve change
Jan. 6 O's message of change* believe deeply in change
agent of change x 2
Jan. 8 “Change We Can Believe In”
Jan. 9 the “change agent “ mantle
profound political changes country ready for change
believe deeply in change x2
a coalition for change
Jan.10 change has been won by young society hungry for change
upbeat message of change*
Jan. 12 his message of hope and change*
Jan. 13 his commitment to change
O's 14 invocaions of “change” or
“changes”
Jan. 14 bring about “real change”
Jan. 17 (O seized) the mantle of change
Jan. 20 O's message of change and transparency*
Jan. 21 (he didin't ) change America's trajectory
Jan. 22 fight for change
Jan. 23 change the direction of the country
Jan. 25 campaign around the notion of change
Jan. 26 vague, rhetorical message of change* x2 change the image of the United
States




Jan. 27
Jan. 28
Jan. 29
Feb. 1

Feb. 2

Feb. 26

Jun. 21
Jun. 24

Jun. 30

Jul. 4

the Obama change mantra

the so—called change voters

“change”candidate

policy changes that could reverse
a generaion

such a sea change with Obama
real change

Q's change-oriented campaign
the change thing

big changes

“Change sounds good.”

social change

transformative change

positive change

climate change

transformative change

the recent change in the electoral

“change election”

the 'Road to Change’ bus tour

(need) a big change, a new dream

(promise) big change

(O _could be) a change for the
people

real change usually requires
consensus

sweeping gonerational change

O's “change” message*

I'm the change.

certain policy changes
this is the 'change campaign’

O’s 14 invocaions of “change” or
“changes”

the kind of change that would inspire a
nation
the “change” that we were in need of

an agent of change

Mr. Obama's message of change
candidate of change

broader message of change and hope*

his message of change*

“Change We Can Believe In”

the agent of generational change
“Blueprint for change” manual
“We are the change that we seek”

the whirlwind of changes

O's promise of change x2

Democrat for change

This country is ready for change

broad themes of “hope” and “change”

O's message of change and inspira—
tional qualities*

Q's city, a city of change
broader themes of hope and change
his summons to change

a relatively youthful agent of “change”

larger theme of change
his slogan for change

force of his call for change

campaign of hope and change

an_agent of change
Q's vision of change
Obama-patented mantra of “change”

absolutely essential for a change of parties
in the White House
(B.0.) really a force of change

stress the need for change
O's talk of change is only rhetoric.

the philosophy of change

his message of change*

“Change We Can Believe In”

people want change

offer a real change

(O's candidacy) lead to deep change

achieve change

O represents change

make our case for change

a man who stands for change”

advocating changes

O is talking change to people

talk about change, change,
change

make subtle changes to his
campaign style

Vote for Change

“Change We Can Believe In”

bring the much needed change
offer a change from politics (and
fund-raising)

0O's “change we can believe in”

“That's not change we can
believe in”

a Campaign We Can Believe In?

will symbolize the great change
that has taken place in ...

whether O is serious about change
bring change to America

how much change he deliver

change sides

change the subject from race and
controvercy

change the say—anything

change the world

change the country and the world

0O's promise “to change politics”

change the country and the world

change the nation’s image around the
world

change the mind-set of Americans

it [every comment] will change

O's strategies to change their timetable

change the dynamics of the race

it [line drawn by Whites] change over
time

0 changes his mind on the joint
meetings?

fundamentally change the country's
direction

(proposed to) change the face of
politics

(promising) change the old order of
things




Jul. 6
Jul. 12

Jul. 13
Jul. 14
Jul. 20

Jul. 21

Jul. 22
Jul. 24

Jul. 25
Jul. 26

Jul. 27

Aug. 1
Aug. 2
Aug. 4
Aug. 8
Aug. 12
Aug. 16

Aug. 17
Aug. 18
Aug. 19

Aug. 22
Aug. 23
Aug. 24

Aug. 26

Aug. 29
Aug. 30
Aug. 31

Sept. 1

Sept. 3
Sept. 4

Sept. 5

Sept. 6
Sept. 7
Sept. 8
Sept. 9

Sept. 10
Sept. 11
Sept. 12
Sept. 15
Sept. 16
Sept. 17
Sept. 18

Sept. 19
Sept. 22
Sept. 23
Sept. 25
Sept. 29
Oct. 1

Oct. 9

Oct. 12
Oct. 18
Oct. 23

Oct. 26
Oct. 28

Oct. 29

Q's “change mantra”*

a professed change agent

Q's change on the spying issue
O's “remarkable change of position”

O can galvanize this change moment.

the slogan “A change of leadership
in Washington”

his use of the term “change”
Hope and change are not a policy.

generational change
(define O as) change

a change agent

O’s claims to represent change

O's “change” theme

rapid, dramatic and demographic
changes
the_change argument

“change is coming, change is coming”

even broader cultural change
political change
policy change

care reform and regulatory changes

O's message about change*
how bold his vision of change

a change of leadership in Washington

the Obama message of change*

O's idea of change “airy—fairy”
an agent of change

O promised change. (. . . begin
dialogue in [Mideast issue])
“change you can believe in”

#*The “change” that he can

(amassed) at times . . .

#*kwhether it's change you happen

to believe in or. ..

he [ Mr. Obama] represents change
O talks of change

(payroll tax) attribute his change of

heart to campaign

O's message of change and hope* making any change in Washington

O's message of hope and change*

O's message of change* x2

banners advertising “hope” or”change” |“Change We Can Believe In”
O’s message of change* x2 dispatch “change we can believe

run on a platform of change

in

O's message of change* x2 scrapped the messianic “Change

Obama-Biden tour officially branded “On
the Road to Change”

“the courage to change”

Q's call for change

QO's signature message of change*

O's talk of change
the need for “change”

We Can Believe In ”
defeat climate change and . . .

"the change we need ”

O's trademark messsage of change we need a change

the true agent of change
the Democrats’ theme of change
the theme of “change”

a candidate of change
“Plan for Change”

general outlines for changes

Q's envisioned cuts and tax policy changes
change in the bailout legislation

O's ringing articulation of change
a celebration of change in America
themes of unity and change

“Women for the change We Need ”

“Change We Need ” signs

“Change We Need ” signs

bring real change to Washington

“Change We Need ” rally

bring change and reform to
Washington

believe O's change

O promises change

O talks about change

promise to bring econmic change

he'll make a change in the jobs
market

change the process and practice of
politics
will not change his opinion

“Obama, the Candidate of 'Change
My Mind"”

O mustn't give the impression every—
thing will change.

(Sarkozy:) Mr . Obama would change
the world's view of the United States

change the tax code x2

change things
change politics

change the energy

change Washington and partisan
politics
change the way things are done

change the electoral map

change global perceptions of the
United States x2

supporting legislation to change the
system




Oct. 31 proposed significnat changes to
the tax code
supported changes to the death
penalty
bringing change to Washington
Nov. 1 0's effort was “a sea change”
Nov. 2 the promise of change in Washington
Last Call for Change effort
promise of change
Nov. 4 a parmanent change
Nov. 5 O's call for a change deliver the change our country
needs
Nov. 6 experience the power of change create an administration to change [seek to change personal bankruptcy
the path to change Washington x2 laws x2
change his approach to the economy's
long—term problems
Nov. 7 make major changes in domestic the world’s about to change
and foreign issues
Nov. 8 a call for change in Washington
the chance to make a change
Nov. 9 themes prevalent in the Obama
campaign: change, hope and
reform
Nov. 10 At this defining moment, change using his executive authority to change
has come to America. stem cell and oil—drilling policies
Obama's call to change
Nov. 12 Mr. Obama's victory would foster
“change all over the world.”

A, EDLXD RERTEL, BEEZLEZATVSD,

generational change

cultural change

political change

policy change

social change

climate change

recent change

care reform change

regulatory change

hope and change

change and reform

2004 ICREFREERKETEH/NTHEY Lz & &2, Generational change # U Twize £ LT
AEEDD & 9 EUERTD20074E11H 12, the most striking change in the identity of the Democratic Party
(B. M) % H¥8 L T a huge cultural change IZ#&AH L7zo #MIEFEEIC profound political changes T
Hb, ZTOMIZ, BEE LTD" change” @Y A MIHZB T, BEOXFH T the party, the contours
of the Democratic landscape, the tone of our politics, things (immediately) , the dynamic of the race,
America’s image. ZLCHZBHE (Wholam) Td» b, 78, HROKEIZ. 2-3. 4. =5,
Change (ZHTHEHLILE Z &£ 5%\ A%, hope and change & change and reform D X H IZXR7 THWS

nafldb RSN,  Hope, change, reform i34 NV EREDEERIODT =< Th b,

B. LOREOEZHFEL TV ED,
ELNNEFICENTAZ EI12E D, change ~OHFEIERRZ 5,
bigger change
big change
stronger change

sharp change



the most striking change
huge change ; huge cultural change
profound change
broader cultural change
real change
permanent change
such a sea change with Obama
Obama’s effort was “a sea change”
rapid, dramatic, demographic change
transformative change
positive change
EALDEA VI, K& < (big bigger, huge). I < (broader, sweeping). i< (stronger, sharp, striking).
% < (profound). # < (rapid). EAKAY (positive). ZEHLRY - ZEZA M (transformative) T 5o “a sea
change” &, [KZML] OEKRTH 5,
C. O#FDIZH T3 Obama-esque change agent @ Obama-esque & [V Zd A N7 5 L] OEK
ORFFAELT, TTICHEDTHINVTHSI,

C. &wl® “change” ZMARIULL., ANTHG2EFRLALTREADLD 5,
he’s for change.
Obama represents change
Obama-esque change agent
“change candidate”
an agent of change”
the change agent
“a man who stands for change” *
(O could be) a change for the people
I'm the change
a professed change agent
a force of change

define Obama as change
WINRh, ANTE [EREOY VRV ] LT aEBE VR L,

D. AN OBEEEE) OLEE I
change voters
change-oriented campaign
Obama's “change mantra”
Obama-patented mantra of “change”
the change thing
‘Road to change’ bus tour*
change campaign v
“Change” theme
a call for change

change argument



Change is coming, change is coming
Change has come to America
| #%121E “We are the change that we seek” (Feb. 25) & 7% %,

2—2. HIE of, for, in, to, about &#EA L /-RIBFHEA
—F% Do 72Di%, [noun of change / hope] DM TH 5%,
E. [noun of change / hope]
an agent of change (= a change agent)
a mantra of change (= a change mantra); Obama-patented ~
candidate of change (= change candidate)
part of the change
avatar of change
promises of change *
all the talk of change
the mantle of change
message of change ; upbeat ~ ; O's signature ~
message of hope, healing and change *
message of change and hope ; broader ~
message of hope and change ; broader ~
message of change and transparency
vague, rhetorical message of change
the kind of change that would inspire nation
O's 14 invocations of change
Obama’s trademark of change
his vision of change
change of leadership
a platform of change
the whirlwind of changes
agent of generational change
broad themes of hope and change
campaign of hope and change
Obama’s talk of change
Obama'’s ringing articulation of change
Celebration of change
Democrats' theme of change
theme of "hope" and "change" ; broader ~
themes of unity and change
% 3<%, avatar of change (Z1b®{b&) & L T. a mantra of change (BEENEE) #M X. ‘message
of change (and...)” ®MT themes of unity and change & vision of change % # % . agent of change &
o T, AR, EEEZROHEEZRD7. Obama’s trademark of change (&, F/3<[iE D change
75 ¥ ¥ “Obama-branded change” & RAMEDL H o7, &)
message of change (and) hope 7%, 8H DR EREE RSO VERLTWE I ERDR 5,
WIZ% o 7oA e [ Noun/ adj. for change or others ] T 5,



F. [ noun/ adj. for change or others]
O's call for change
prophetic voice for change
the need for change
our time for change
hopeful call for change
Democrat for change
country for change
his slogan for change
his call for change
ready for change
absolutely essential for the change of parties
wix. [ change in noun] MTH b,
G. [ change in noun ]
“changes in behavior”
change in the identity of the Democratic Party
change in the bailout legislation
celebration of change in America
the promise of change in Washington
call for change in Washington
ZL T, [ noun to change ] B TH 5%,
H. [ Noun to change ]
his commitment to change
the ‘Road to Change' bus tour
his summons to change
“On the Road to Change”
the path to change
the courage to change
B2, [noun about change ] TIZ1HITH - 720
1. [ noun about change ]
Obama's message about change
“message” X, E. ® “message of ..." DEINL o720

2—3. EFEOBEMEEIC change PR 5%KHE
[ verb (+ prep.) change ]
bring change in Washington
bring change to Washington
bring real change to Washington
bring the much needed change
bring change and reform to Washington
bring about ‘real change”
Promise to bring economic change

deliver change



“stand for change” tour; a man who stands for change
speak of change

talk change to people

talk about change

talk of change

cry for change

want change

achieve change

believe in change

believe deeply in change

we can believe in change; change we can believe in
fight for change

offer a real change

lead to deep change

promise change

propose significant change to the tax code
represents change

make a change in the jobs market

make our case for change

make major changes in domestic and foreign issues
make subtle changes to his campaign style

make any change in washington

the chance to make a change

run on a platform of change

need a change

need the change

support changes to the death penalty

foster “change all over the world”

Z Z @4 #H 1T, bring change in Washington; propose significant change to the tax code: make a
change in the jobs market; make major changes in domestic and foreign issues DFICR SN 3 & 512,
bring, propose, make DEAEE DG, NRIREN D, —FE Do 2 EEDOIHEA, Washington (7
AV ABHE, TRA)ABIE) TH B 1EAMTIE. the tax code; the jobs market; domestic and foreign is-
sues; the death penalty; all over the world 72 & Tdh 5, 2—4d B

2—4. EjFEO change P{E3RIE
change the state’s troubled death row

FIED. FER K o MR B HT
change black political oratory

change the subject

change the subject from race and controversy

change things immediately

change the party

change the contours of the Dem. landscape

change the tone of our politics



change the face of politics

change the dynamic of the race

the need to change America’s image
change American foreign policy

change the course

change the course of history and the world
change America

change the mind-set of America

change the image of the United States
change the nation’s image around the world
change the world

change the country and the world
fundamentally change the country’s direction
change the old order of things

change sides

change who I am

change his mind on the joint meetings
change election

change their timetable

change overtime

change the say-anything

change the process and practice of politics

change the dynamics

DT, A0S RITEHICELT:
every comment will change
will not change his opinion
“Obama, the Candidate of ‘Change My Mind" *
symbolize the great change that has taken place in
Obama mustn't give the impression everything will change
Obama can galvanize this change moment
Obama promise “to change politics”
the leader change the economy
seek to change personal bankruptcy
change his approach to the economy’s long-term problems
using this executive authority to change stem cell and oil-drilling politics
BB 7 BB RHE, Yol BT 5 change 7 5. H#REH D change ~OFH DL, FEIFRS
Do BHEOAHIE, & SROMESTT, 74U DOEMEROEE N IXIFIET 200 L) TH o,

PIF I, BETH A TV 2 AR 2% (Obama’ s call to change) A& 5. 7 XU HEND L HEFR
~& change DHEFAIEA %o
The world’s about to change.

change the tax code



change things

change politics

change the energy

change the electoral map

change Washington and partisan politics

supporting legislation to change the system

change legislation to change the system

change global perceptions of the United States

“Mr.Obama would change the world’s view of the United States” (Sarkozy)

3. KEXHEEHI L 7= “Change”

T AN ADERORT, BUh, BH, HRICKRELE( £E2 D56 LAAMEL v 212, Franklin D.
Roosevelt ’& 1 F b5, 4 HIRHEBEIEE SNz 19204E0D “laissez faire” DILFIEEF L % &b 5472
19324E DREMEIC X D\ #95,0000 /AT HBASE L. TEAEREIZI29FE DM TIBRER O E5, ek
808 —t ¥ MAVEDLIAA, 1,30007 AHKZE L7z, FDR AY “change” 2IFUpF72L 2%, ZRTTY VD
VREXFRLTERT 7VART A I NOBEEENRESELHICEY) . LBOBRA & B0 E A% H
FEMATHEHEMRSE DV, New Deal BHED Ny 7 K— VM L7z, B0

F3=12iE “New New Deal” D2 T3 A% b5,

Wi, B3MAKHME Jimmy Carter Tdh b 7+ —F —F — NEMFHZOEE LEBROREZLEZ 5720,

19764 D EZEEEDOH T, “ ... arouse voters with promise of change, while reassuring them of his com-
mitment to...” ®® &, “promise of change” %475 70

=% —HHHEL72DI%, Federal election laws, campaign organizations, the direction of foreign policy,
personal change, profound change, major change 7 & Tdh 5 7245, & 2 Tidfiiiizz v,
DTICEOEE I T 2EZERT
197741 H20H OBAHFE OB Tid, KD X ) IZBRT W3,
We must adjust to changing times and still hold to unchanging principles.”
FRICEDELEEI L 2T NER 5BV, B2 BRETEAVEINITS 21Tk v, (4

#R)

4. #/1N7D “Change” DITH

F/3=id, 20084E1 A 4, FERIC “Change isn't easy. Change is hard. Change is always met by re-
sistance from the status quo.” & B1E L THEEM % 1072, (6

1972 H A E 72 7 TRED” General Social Survey” 12L& 5 &, 19964E F TIZ B AKBEE~ DI E
ZERIS—L Y MTEL TV 7 AY DDOEDE IE," the slow and steady” &. FFHEZHE L
7= Tom W. Smith 1§ 9,

LA L. “the man of words” &FEENZ ANV, UV H v RF Vv FHIMZSELE SV TTO (B
FMEF ] (victory speech) ® [PHENEED L) REEOWHN] 9 12X o THES L RO+
BL7

“Change We Can Believe In” 2 ML — Fx—255WIE 7T FIZLTYR L4573, Br LR
PREEIZ 2 o 72 EH O, “At this defining moment, change has come to America.” ¢ B L7, &9

LU, §TIR7ADa0 g FERDEHEOHF T, UTO LI, 7371 BIZIEOHIIF Tz,

“We need your service, right now, in this moment —— in history.” #



FNRHAREBEEIZZ ) ¥ b %84T UL, Dream ticket & 5\ 1d Team of great rivals 23T N 5
755 L OFMIZEL S H o7 BRIEICIES L7 Ateam 2 BEd T, John Pilgfer iZ, " "He speaks of
change but offers only dreaded continuity.” & #E~7z, (L

F 7=, Statesman |2 L UE, AN AT — A FMRE L2 & A5, continuity (#fE) 2EML T 7y a2
F— LAOEEE Gates 2RS4, 7 ¥ by EAREOMBELHEEZHELL TV 07 RUE K
SEOBIER#E AP REFETH LI ENRR 5o

120 FTHh). A28 ASERERER 4 A% 818, “significant change in policies” & FNZATIF 72D 1, global

warming, ocean protections and stem cell research T@ - 72 ‘E12

RFERE, SRTIE A 77 WAL L OBROYHIE, 20094 1 A20H OREXEORSREL %%,

5. £&®H
FNTDIIFUNRIEN A S E ERIE, AL THREB(LICREDNIZT 2 OBGA. K.
HEarsolil e AEY KO -HETH D, TIUTIE0EMEB SN s o 2 TTRMEDTFEDEBA, BA
DEFNRATOEREZFHOLETFHAROBIMLE L2 WR LI,
F /3% & “change” @E@{%%sﬁﬁ\ MTL TSR o 7 DTICE &0 b,
1. 423 ® “change’ 1%, EAkMZ: b DTlE7% <\ hope and change % flAfbE7z, Whid, “hopeful
change” %ﬂ?ffﬁ‘bff:o
2. @Y HSLESTD” represents change” “an agent of change” “I'm change.” “he’s for change” &,
“change” % MARHLL 720
3." We can believe in change.” % AH—#>(ZL72" Change we can believe in" 1220084 1 H EA7I2%
B 1." Change we can” “Yes we can” & 4Hffi L THME S N7z
4. Message of change &, 8 ADHEAFAXTHELAZMR 720 9 HICAS &, “the change we need” “the
need for change” “promise change” “talk about change” ~2 b L 726
5. President-elect i2#:F 572dH &, 9 HA 513, changes & B ZE VT, BAMALEE, SHEZRLE
L7z enilohs,
BLUFIZ. 20084E D AMSHERE T L 724 /N D F —7 — F change 257 A ) A OFITHEPE) . A4
DA E LR T HBEHENT 5o
American Dialect Society @ Word of the year 2008 (20084EDWED Z L&) D 1 ik, RAIOM
DEZR LT bailout T o7z,
WORD OF THE YEAR WINNER: bailout, the rescue by the government of companies on the brink
of failure, including large players in the banking industry. 37/74

BB X B AR TIE, 45 2 175 Barack Obama OEEZ D &L 570 L OMAEDLEDHEEFET, 285 2 MR,
4712 change (1AZE) M3& e, W
change: Not so much a buzzword as political wallpaper, background noise, and ambient energy
rolled into one. The idea of discarding old ideas and methods seemed to underlie everything said by na-
tional political candidates.

LA L. —iE2 5 0%z X 2ER Tk, change 25147, 24T bailout, 5fZ7* 57{7iE Obama D&
Th otz T
1. change 11.7%
2. bailout 9%
3. maverick 4%



4. to vet; vetting 3.6%

5. Obama-nation/Obomination/Obamination treated as one item 2.7%
6. (tie) game-changer, hope, and Obamamania each with 2.2%

7. (tie) Obamanos and you betcha, each with 1.8%

ERERIZLY, BEVHL, F—ALAPEMLTWAET A #THEH, F—AL AL HREL R
275, “Changel” ZMA T Obama lZHXZE L7 HOHPA— =< —47 v FOHOPLHTL 2 Hui%E
I “Change! Changel” & FA2ELHLTIEZRDBELEE, LOFTIE [EE ] #WATHS L, /»
B ETRCYEOHIZEC “Changel” F, Hod [EE || LEVAVEFBITHRIEBLLEVWIRAD
HB,

“Change” ® double entendre (Wi3%) D#EMEZFHES Dix. LLT D passage T 5o

Never mind. This election remains about the present and the future, where Iraq's $10 billion a month
drain on American pocketbooks and military readiness is just one moving part in a matrix of national
crises stretching from the gas pump to Pakistan. That's the high-rolling political casino where Mr.

Obama amassed the chips he cashed in last week. The "change" that he can at times wield like a glib

marketing gimmick is increasingly becoming a substantive reality - sometimes through Mr. Obama's

instigation, sometimes by luck. Obama-branded change is snowballing, whether it's change you happen

to believe in or not. ¥

EDOFIHORBZERIL, "change” &) Z IO RMBEEZEENIIZ /2 L72KE RIREDIRZ b,

20084F |2 i3 R 0 EEETRMME, BAHSR BITFEE OBENTHONI. BEI{A T 7 8% HRIEN -
TERfEE ZOKROBBERR. 19 ORR%E, 779 AEEONE. FHROBEFEROFIE VIR
WT BATHEIG - &% - HROARLETHKVRBLOB, 7AUHIZASNS “Changel” EMIZH7-
7% globalization @ tsunami & % 5%d L7z,

(F)
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